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The Problem

Afghan women face barriers to health access
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Research Design

Mixed Methods Study
1. Parlors randomized into treatment (2/3) and control

(1/3)

2. Baseline survey to evaluate knowledge, attitudes, and

Who are the beauty parlor clients?
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practices of beauty parlor clients (N=530; married YEARS OLD CHILDREN
women, age 18-49)

3. Operational research to identify pilot challenges and
make improvements (/in progress)

4. Endline survey of parlor clients to evaluate pilot impact O O
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Husbands are important decision-makers for wife’s health
Who makes decisions about your health care? (Percent, n=523)
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Theory of change: An innovative approach to reach Afghan women with health information
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Key Findings

Awareness of most contraceptive methods is high
Percent who are aware of each method (n=526)
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Condoms, pills, and withdrawal are most popular methods
Percent who currently use each method (n=381)
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SHOPS Plus in Afghanistan

® Supports the Afghan
Social Marketing
Organization (ASMO) to
iIncrease demand for and
access to life-saving health
products

® ASMO markets and
distributes family planning
and other health products

® 22% of modern
contraceptive users and

1% of ORS users purchase
ASMO brands
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Opportunities to change
FP knowledge and attitudes

Percent who agree with each statement by type of user
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Traditional and Non-users

_ Modern FP users

Modern users N=151; Traditional/Non-users n=311
All differences between users and non-users are statistically significant p<0.05

In their own words...

“I am very happy and proud to...give my clients more than the service they

would normally get from a beauty parlor.”’
- Beauty parlor owner

“I study part-time...and I told my classmates about these [health topics].

It was nice because even the boys were interested and asked questions.”
- Beauty parlor owner

The Beauty Parlor Pilot

A promising pilot
® 198 parlors in the pilot

® Middle- and lower middle
neighborhoods

® Parlors have 2-3 staff and
5-8 customers per day

® Over 80% of clients are
comfortable discussing their
owhn and their child’s health
with a beautician

® \Women visit parlors every 10
days and spend up to 2 hours
each visit

® Afghanistan has over 10,000
beauty parlors

® Focus on educating traditional method users about
modern method benefits

® Discuss strategies for _
approaching husbands and ™
initiating an open dialogue

® Share experiences and
strategies to raise
confidence and breakdown
stigma

® Communicate the
reversibility of hormonal
methods and discuss side
effects and their
management

® Educate clients about
spacing and its benefits for
the family’s well-being

For more information, please visit
www.shopsplusproject.org
or contact: Marianne_ElIKhoury@abtassoc.com

www.abtassociates.com
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