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A Multi-faceted Digital Approach to Learning
from Benefciaries and Improving Health 
Knowledge and Behaviors in Haiti 
Veldony Argant, Emily Mangone — Abt Associates 

Context 

Haiti confronts 
high maternal and 
child mortality and 

devastating 
humanitarian 
emergencies 

Challenge 

60% 
of Haitians 

have a 
mobile 
phone 

Mobile penetrationGoal 

Promotion 
of healthy 
behaviors, 
increased 

demand for 
specifc health 
products and 

services 

Family planning, 
maternal and 
child health, 
cholera, zika, 

and home water 
treatment 

Health areas Partner 

SHOPS Plus 
engaged Viamo 

in 2016 to establish 
an SMS and IVR 

platform for 
mobile health 

communication 

Engaging Benefciaries 

Pushing health information On-demand SMS and IVR content 

120,000 people reached 13,000 people reached 
In 2017 SHOPS Plus In 2017 SHOPS Plus supported the 

supported the Ministry of Ministry of Health in advance of 
Health to push SMS Hurricane Irma to use its digital platform 

about Zika to reach people with hurricane safety 
and cholera prevention messages 

18,927 reached 48,727 reached 
In 2018 SHOPS Plus In 2018 SHOPS Plus 

pushed SMS on pushed SMS on 
condom use for importance of FP for 

International Youth Day World Contraception Day 

SHOPS Plus developed on-demand SMS and On-demand Content Accessed 

for Interactive Voice Response (IVR) menus for FP, 
WASH/cholera, and Zika 

91,648 unique numbers
accessed the on-demandmenu 

c onnections, for an overage of370,0784 0 connections per user 

Over half of callers accessed FP information,
 followed by water/diarrhea/cholera 

Family Planning 
54%WASH + 

Cholera 
29% 

Zika 
17% 

Contraceptive use reminders Issue tracker 
Women can opt in for daily reminders to take oral contraceptives or quarterly The issue tracker is a toll-free voice mailbox which gives users the opportunity to ask 

reminders to get injectable contraceptives specifc questions not answered by the on-demand platform 
Reminder messages are complemented by ones that reiterate the importance of Questions shape new content creation 

taking pills at the same time and the benefts of family planning SHOPS Plus reviews questions and sends an SMS, a pre-recorded voice message, or 
378 women opted for pills reminders; 72 women opted for injectable reminders personal phone call to the user 
Challenge: sending SMS on time in Haiti Total voicemails received as October 2018 (all topics): 3,959 

Learning From Benefciaries 
Mobile demographic surveys 

First time callers are asked to take a short demographic survey to help SHOPS Plus shape content 
and target future messages 

What we’ve learned about health-seeker demographics 
Users Gender 

47%53% 
MaleFemale 

Topic of Interest 
Zika 
8% 

All of the topics 
61% 

Cholera/WASH 
6% 

FP 
25% 

Users and FP Methods Users Age 
Over 59 

50-59

60.60% 

21.90% 

3.60% 2.30%6.80% 1.20% 

35-49

25-34

15-243.30%0.30% 
Not using Condoms Pills Injectable Implant IUD Natural Another Under 15 any FP method method 
method 

16.80% 

17.90% 

9.20% 

2.30% 

1.20% 

Mobile survey on condom market, knowledge and behavior 
This survey sought to learn about benefciary knowledge and behaviors 

regarding condom use 

Key fndings from mobile survey on condom market 
How often do you use condoms Do you think it’s important to use

condoms duringin your sexual intercourse? 
every single intercourse? 

Everytime
42% 

Sometimes 
35% 

Rarely 
20% 

(No Response: Skipped) 
3% 

n = 156 

(No
Response:Skipped) 
10% No

9% 

Yes 
37% 

Don't know 
25% 

It depends on
with who you

are having the
intercourse 

19% 

n = 255 

 275 users responded to this survey 

52.70% 
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